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Introduction 
Mission
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About the Brand 04

In August 2007, Cention f inal ized the acquis it ion of 

Askology AB, with patented technology researched and 

developed for over 15 years at the Swedish Royal Institute 

of Technology for matching language patterns (Natural 

Language Processing) making Cention one of the leaders 

in Automated Correspondence online.

Cention is today a key player on the market, working in 

global partnerships with many of the major voice providers. 

Through Cention’s extensive partner network, we have 

coverage in most European markets, the Americas and Asia.

Cention Group consist of:

Cention Group S/B: HQ, Global support & partnerships

Cention AB: EMEA Presales

Cention S/B: Production, Sales, Operations

Cention is trademarked in USA, EU, Malaysia and the 

Philippines.

Cention was founded in late 1999, a pioneer in knowledge 

management applications for the industry.

The mission was to help companies migrate over from 

being pure call centers to becoming Contact centers, 

handling the online channels (Non-Voice). At a later years 

now these channels has become just as mainstream as 

voice, the mission is to streamline all channels into one 

workflow system and handle them in a uniform way, 

whether it’s email, chat, social media requests or web-forms.

Cention Contact Center was released in its first version 

early 2000 and was one of the first products to give agents 

alternative answers provided to them automatically by 

using a self-learning knowledge base.



Graphic Layout 05

02 Graphic Layout
The Cention Color Palette

The Cention Logo

The Cention Logo Colours

Logo Spacing

Logo Sizing

Acceptable Cention Logo Use

Unacceptable Cention Logo Use

Cention Typography

Cention Tagline

Cention Imagery

Cention Brand Book & Style Guide



Color Palatte

Graphic Layout 06

Cention Brand Book & Style Guide

The Cention Logo consists of a specific set of colors, 

blue and orange, that are specified on the right. These 

two colors are the Primary Color Palette of Cention. 

The Secondary Color Palette can be introduced when 

additional colors are needed for graphics, charts and 

call-outs, but it must not be used without the primary 

colors being dominant. The Cention Logo may not be 

recolored using the secondary palette.

Pantone 7409 C

CMYK: C5  M29  Y97  K0 

RGB: R241  G183  B39

HEX: #F1B727

Pantone 635 C

CMYK: C32  M0  Y2  K0 

RGB: R165  G222  B243

HEX: #A5DEF3

Pantone 7506 C

CMYK: C0  M8  Y24  K0 

RGB: R255  G233  B197

HEX: #FFE9C5

Pantone 663 C

CMYK: C0  M0  Y0  K0 

RGB: R255  G255  B255

HTML: #FFFFFF

Pantone 547 C

CMYK: C98  M72  Y49  K47 

RGB: R1  G50  B70

HEX: #013246
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Cention Logo
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The Cention Logo consists of Avenir typeface. The Cention 

Logo must not be redesigned in any way. It must not be 

distorted or modified, and it must always be shown whole 

and never reproduced partially.
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Pantone Black C    Hex: #000000    RGB: R0 G0 B0    CMYK: C60 M40 Y40 K100

The Cention Logo consists of black colour. Included are 

color specifications for two and four-color printing, web 

and digital display. The noted colours should always be 

used for the logo.

The Cention Logo is typically used over a white background 

and may be used reversed out of a blue or yellow background.

Additional standards for acceptable use are detailed in 

the following pages.
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Logo Spacing
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X

X

X

X

X

X

Spacing and isolation on white background

In order for the Cention Logo to be clearly legible in the 

context of surrounding graphics andinformation, the 

spacing rules must be followed.

No graphic element which is not part of the Cention Logo 

may be placed in the area “x”surrounding it. This area, 

also called the “area of isolation,” is derived by using the 

Cention Logo’s lowercase letter height “x” as a unit of 

measurement.

The grid surrounding the Cention Logo helps to visualize 

the distance and spacing protecting it in a layout for 

print or digital media.
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Cention Logo Minimum Size in Print

Cention Logo Typical Sizes in Print

Minimum Web/Digital Resolution

To maintain legibility in print, the Cention Logo should never appear smaller than 25mm wide.

25mm wide

30mm wide 60mm wide

175px wide

In order for the Cention Logo to maintain its integrity 

and visibility, it should not be reproduced smaller than 

the recommended size.

Typical sizes for good legibilty of the Cention Logo are shown above. The Cention Logo can be 

used larger than this, keeping in mind good layout principles and use of the area of isolation grid.

To maintain legibility in digital media, the Cention Logo and tagline should never be used smaller 

than 175 pixels wide. This includes website usage, email signatures, and online and mobile apps.

Care should be taken with raster images and formats (JPEG, PNG, GIF) to ensure they are sized 

properly and do not appear blurry or pixelated when in use.
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Acceptable
Logo Use
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The following are examples of acceptable Cention Logo 

usage in conjunction with color fields and photographic 

imagery.

These are the only acceptable colors and variations unless 

otherwise specified in this manual.

If you have a special case, contact the Cention Global 

Marketing Lead for authorization info@cention.com.

B.   Reversed over dark photo. C.   Reversed over approved photo 

       blue tint.

D.   Reversed over approved photo 

       yellow tint.

A. Colour logo on a very light

photographic background with 

less than 20% ink coverage. 

F. G. H.E. Logo Color on secondary 

corporate yellow.

B.  Reversed white corporate blue. C. Reversed white corporate yellow. D. Logo Color on secondary corporate 

blue.

A. Logo Color on white.

Corporate colors on 10% or less 

screen of black. 

Solid black on white can be used only  

in one-colour print applications such 

as newspapers.

Reversed white on black or very 

dark background can be used only 

in one colour print applications 

such as newspapers.
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Unacceptable 
Logo Use

Special effects cannot be applied to the Cention Logo 

such as drop shadows, 3D effects,Photoshop beveling 

or embossing, posterization, distortion or recoloring 

that does not conform to the identity standards.

Special Effects

This page illustrates a series of changes to the Cention 

Logo which are not allowed in any way.

01 The Cention Logo must not be distorted, and a 

shadow cannot be applied. Its shape must always 

be maintained and the ratio between elements 

must not be modified.

02 The Cention Logo must not be used over any 

non-approved coloured backgrounds, or photographic 

backgrounds that do not provide adequate contrast.

03 The Cention Logo must never be recoloured or 

screened back in an illegible manner that infringes 

on its clear space.

Following are unacceptable used of Cention Logo.

Unacceptable Usage

01

02 Registering any trademark, domain name, or other name that us confusingly similar to the 

Cention trademark. This includes digital channels such as Twitter and Facebook feeds.

Manufacturing, selling or giving away merchandise items  bearing the Cention 

logo without permission from Cention Marketing Lead.

A.  Do not distort the Cention Logo by compressing horizontally, vertically or applying a shadow.

B.  Do not use the Cention Logo on any low-contrast photographic or non-approved coloured backgrounds.

C.  Do not recolour, screen back or crop the Cention logo improperly. Be careful that the colours remain true to the standards.
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Typography Avenir Light

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Roman

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Light Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Bold Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Primary Typeface

The primary typeface chosen to convey the Cention 

identity is Avenir, which is the preferred typeface on all 

Cention materials.

To create a clean, cohesive appearance, the use of no 

more than two different typeface families in a document 

is recommended. This includes design elements such as 

callouts and photo captions.

This primary typeface is available in three weights: 

light, roman and bold. For every weight an italic version 

is also available.
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Calibri

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Calibri Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Calibri Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Calibri Bold Italic

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Secondary Typeface

Avenir is the preferred typeface on all Cention materials. 

When Avenir is not available, the secondary typeface 

chosen to convey the Cention identity is the typeface 

Calibri.

This typeface is available in two different weights:

regular and bold. All the weights are available in italic.

It is advisable to use this font in online and electronic

media. This font has been chosen as a secondary typeface 

because it is clearly legible, both on printed and digital 

materials, and because it is a default font available on 

most devices.
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Tagline

ONE PLATFORM FOR ALL COMMUNICATIONS

Tagline Fonts

Justification and Line Length
The Cention tagline is set left justified. When space is limited the tagline can be stacked, as demonstrated above.

Special Applications
When used as a single line of text the tagline is set in Avenir Roman, all caps.

The “One Platform” portion of the tagline is set in Avenir Light, all caps.The “For all communications” portion of the 

tagline is set in Avenir, all caps. It is acceptable to set the tagline in either brand color, Cention Blue or Cention Yellow, 

or white when reversed out of either brand color.

The tagline, which appears consistently on the cover of 

all Cention brochures, was chosen when Cention first 

launched in 1999 to clarify the following:

02 The international scope of Cention.

Cention is a product and software for contact centers, 

which does not appear in the spelled-out acronym 

of “One platform for all Communications.”

01
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Imagery

When choosing photographic images to represent 

Cention, always keep the following in mind:

Images that represents contact center, communication 

channels, omnichannel etc.
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General Print Advertising

Templates for both vertically and horizontally - formatted 

advertisements have been developed (see examples). 

These templates can be adjusted to any proportion to 

suit each use case.

*Never attempt to recreate an advertising template.

COMPANY TIMELINE

INSIGHTS

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat.

INSIGHTS
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat.

“Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet”

USER INTERFACE
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

COMPANY TIMELINE
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

INSIGHTS
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat.

INSIGHTS
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat.

“Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet”

USER INTERFACE
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse 
molestie consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh.

A.  Vertical B.  Horizontal
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Electronic Kiosks

A marketing campaign has been created for electronic 

kiosks, which are displayed as Centionmaterials.

The following examples show some samplings.

www.cention.com

We have it all.
One Platform for all Communication.

www.cention.com

Need a solution ?
We Cracked the Code.

www.cention.com

We are united by our passion towards solving
Contact Center’s biggest challenges.

Upgrade your
Contact Center beyond channels.

www.cention.comwww.cention.com

Ask a CTO
Cracking Contact Center’s
biggest problems.

www.cention.com

When
“We’ve always done it that way”
just won’t do, there’s Cention.

It is not really what we put in it,
it is what the customer gets out of it.

www.cention.com
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Google Display Ads

A Google Display Ad campaign can be customized at 

the country level. Google Display Ads can be used for 

retargeting campaigns, specific landing page, the ads 

will appear on any sites that he/she may visit that are 

part of the Google Display Network (90% of all websites).

Frequency of retargeting and length of the campaign can 

be carefully controlled.

Google AdWords

Google AdWords campaigns have been developed 

based on certain topics, including contact center, 

contact center software, customer experience (CX), 

Cention contact center, omnichannel, and integrations. 

Keywords have been rigorously analyzed for performance.

Campaigns can be designed at the global or country 

level, at virtually any level of investment, and are 

available in English and Swedish.

LARGE RECTANGLE

336px (w) x 280px (h)

SQUARE

250px (w) x 250px (h) SMALL SQUARE

200px (w) x 200px (h)
Cention is 
a solution.

Cention is 
a solution. Cention is 

a solution.

HALF PAGE

300px (w) x 600 px (h)

Get Started

By Date

Errands

My Errands (20)

All Errands

My Company

Priority

Area

Agents

Tags

Notification

Search

Mellinda Drake

Phone Connected

Create Errand

2 minutes ago

1
#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Anna Bella

#514208-1
1

#514208-1

1 minutes ago

Request for invoice
Account Department

Max Lucas

2 minutes ago

#531569-1

Request For Item Replacement
Logistics Department

El Dalline

#514208-1

3 minutes ago

Request to clear main warehouse
Pest Control

Serkan Bolat

#441278-8

2 minutes ago

Enquiry for texture info details
Material Quality Control

Alysha Locke

1

#447634-1

3 minutes ago

Unable to access main hosting
Developer

Robert Tyler

Type a message

COLLABORATE FORWARD EXTERNAL QUESTIONREPLY INTERNAL COMMENT Clear Send

Internal: Agent MillerTo

EnglishOpen Knowledge Base Translation OptionAttach PreviewRecepient Options

Agent Mellinda

Tracking Parcel

support@media.com 27/06/2023 10:45Date:

Area

Status

: Purchase Department

: Owned

#4119 Tracking Parcel

Yes sure. But before, can i have your details 
fo verify your identity

Can i have your full name,  email, phone 
number and account username ?

Hi, can i know tracking for my parcel. I could 
not find the tracking number

i make purchase on 25th June. I bought set 
of skincare & hair wash. Please help me.

Sure. 
My name is Anna Bella. 
Email : annabella@gmail.com
Phone Number : 0178903466
Username : annaaabee

Thank you for verification. Please hold on 
while im checking the parcel details for you

2 minutes ago

1
#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Anna Bella

One
Platform for All
Communication

WIDE SKYSCRAPPER

160px (w) x 600 px (h)

Cention is 
a solution.

SKYSCRAPPER

120px (w) x 600 px (h)

Cention is 
a solution.

MAIN BANNER

468px (w) x 60 px (h)

LARGE MOBILE
320px (w) x 100 px (h)

MOBILE

320px (w) x 50 px (h)

LEADERBOARD

728px (w) x 90 px (h)

One Platform for All Communication

One Platform for 
All Communication

One Platform for All Communication

One Platform for All Communication

MEDIUM RECTANGLE

300px (w) x 250px (h)

Cention is 
a solution.

Find out how todayFind out how todayanywhere in 
the world

for connecting
with customers.
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Banners

Standing Banner

Following are examples using the template for standing 

banners (also called “standees” or “pull-up banners”) 

that bring attention to Cention Brand. At least two banners 

must be produced in each target country. The banners 

can be translated into other languages as well. Search Available Agent Kent

ErrandsBy Date My Errands (41)

Type a message

COLLABORATE FORWARD EXTERNAL QUESTIONREPLY INTERNAL COMMENT Clear Send

Internal: Agent MillerTo

EnglishOpen Knowledge BaseRecepient AttachOptions Preview Translation Option

Agent Andrew

Tracking Parcel

support@media.com 27/06/2023 10:45Date:

Area

Status

: Purchase Department

: Owned
Tracking Parcel

Yes sure. But before, can i have your details fo verify your identity

Can i have your full name,  email, phone number and account 
username ?

Hi, can i know tracking for my parcel. I could not find the tracking 
number

i make purchase on 25th June. I bought set of skincare & hair 
wash. Please help me.

Sure. 
My name is Anna Bella. 
Email : annabella@gmail.com
Phone Number : 0178903466
Username : annaaabee

Thank you for verification. Please hold on while im checking the 
parcel details for you

#664812-1

Knowledge Base

Search Knowledge Base

Folder

Refund

Product Measurement

Tracking Delivery Code

Product Return

Open Knowledge Base

2 minutes ago

1
#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Anna Bella

Collaboration

 
Agent Andrew Purchase Details

Agent Andrew
2023/06/27 10:49

Hi. Can i have details purchase so this 
customer.
Email : annabella@gmail.com
Phone Number : 0178903466
Username : annaaabee

Agent Andrew
2023/06/27 11:51

Thank you for your assistance.

Agent Tyler
2023/06/27 11:51

REPLY

Here’s the details purchase for June 2022. 
Provide in .pdf format.

Annabella_June 2022
pdf - 1.8Mb

#664812-1

follow us 

One
Platform For All
Communication
The only contact center you will 
ever need

follow us 

One
Platform For All
Communication
The only contact center you will 
ever need

Chatbot

Live Chat

Type your message...

Hello

Hi, how can i help you ?

09:00 am

09:00 am

Talk with agent
09:00 am

Hi, can i have your details :
Name, Email, Inquiry

09:01 am

Danny Kenn, dannyhere@gmail.com, 
Purchase

09:03 am

#514208-1

3 minutes ago

Purchase Issue

Danny Kenn

No Downtime, EVER !

follow us 

No downtime, 
EVER !

Quality Reports

Pay only for 
what you use

Chatbot

Collaboration Cloud

Additional Features Omnichannels

Agent Lisa

Agent Jason

Bob Carey
Engine Problem

Olivia Rose
Installation Problem

How can i help you
Hi there !

Hello ...

Pay

Pay

Pay

Agent Lily 00:05:07 532

Agent Taylor 00:04:31 531

No. of Agents Online

0

5

Production

10

15

20

25

30

Storage Refund Operation Administration Purchasing Marketing Human Resource

85

Satisfaction 
Meter

09:00 am

09:00 am

One
Platform For All
Communication

follow us 

Errand Handling

Data & Statistics

Collaboration

#664812-1

Date : 2022/04/18         10:46
Status : Owned
Stated : Acquired

To : 012 630 3409
Area : Administration Department
Attached Files : 0

add tag +

Inbound Call to Queue 10000Shawn Lee

011 345 9078

Whatsapp

2 minutes ago

1
#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Shawn Lee

Complaint Important One

Purchase Department

assign to :

0

5

Monday

10

15

20

25

30

Tuesday Wednesday Thursday Friday Saturday Sunday

Chat (85)

Viber (10)

Email (74)

Manual (23)

Voice (24)

WhatsApp (67)

Facebook (17)

Instagram (53)N
um

be
r o

f C
lo

se
d 

Er
ra

nd

No. of Agents Online

0

5

Production

10

15

20

25

30

Storage Refund Operation Administration Purchasing Marketing Human Resource

No. of Errand 
Closed

1019

REPLY            INTERNAL COMMENT          COLLABORATE          FOWARD TO EXTERNAL

Replying to 

To : + CC : + BCC : +

Hi Agent Lily, can you help me get the recent purchase for this customer ?

Agent Lily

Knowledge Base Attach PreviewRecipients       Options English
Collaboration

 
Agent Lily Purchase Details

Agent Andrew
2023/06/27 10:49

Hi Agent Lily, can you help me get the 
recent purchase for this customer. Samantha 
Deck. Her id is 267XX786XX

Agent Lily
2023/06/27 11:51

REPLY

Here’s the details for customer purchase. 
Provide in .pdf format.

Samantha_August 2022
pdf - 0.6 Mb

#664812-1

2 minutes ago

#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Daniel Red

2 minutes ago

1
#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Shawn Lee

2 minutes ago

#664812-1

2 minutes ago

Tracking Parcel
Purchase Department

Leila Tarte

Omnichannel

1

2

3

4
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Backdrops

Repeating Pattern Backdrops

Backdrops provide an opportunity for greater media 

coverage during various types of events.

When space or line-of-sight is at a premium a backdrop 

with a repeating logo pattern ensures the greatest visibility.

The standard repeating backdrop consists of the Cention 

Logo.

These backdrops can also bring attention to the relationship 

between Cention and a partner.

9 Feet tall Cention Cention X Partner9 Feet tall
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Booth Display

Artwork has been created for a booth that can be 

altered to suit different dimensions depending on 

conference requirements. The graphics bring  strong 

attention to the brand.

Partner logos and the website are also included on 

the booth display if need to.
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The Cention brochure is a document that should be

printed for hand-out purposes and displayed digitally 

within the Brochure section on the Cention website. 

The brochure can be translated into the respective 

language and customized on the following pages:

Direct Messaging &
Social Media Support

One Platform
For All Communication

Bringing all communication into one

Product Features

By DateErrands

My Errands (20)

All Errands

My Company

Priority

Area

Agents

Tags

Notification

Search

Samantha Del

Phone Connected

Create Errand

Make Call

#502149-7

#514208-1

1 minutes ago

Request for invoice
Account Department

Bryant Tyler

#514208-1

3 minutes ago

Request to clear main warehouse
Pest Control

Richard Miller

#531569-1

2 minutes ago

Request For Item Replacement
Logistics Department

Josephine Elliot 

#514208-1

3 minutes ago

Account has been locked
Administration Department

Sam Smith

#515307-1

2 minutes ago

Request for Item Replacement
Logistics Department

Melissa Dale

1

Bring together all your Messaging and Social Channels into a single platform.

Itʼs The Way To Go!

ONE PLATFORM FOR ALL COMMUNICATION04 MESSAGING & SOCIAL CHANNELS

Messaging & Social Channels

120

100

08

06

04

02

00

JAN FEB MAC APR MAY JUN JUL AUG OCT SEPT NOV DIS

Total Over Time Faceboook

Time : This Year Grouped by : Month

Instagram Whatsapp Viber

0

5

Production

10

15

20

25

30

Storage Refund Operation Administration Purchasing Marketing Human Resource

Average Handling Time

03:41:11

Media Social meter

MEDIA SOCIAL METER >

Overall
100%

20%

25%

50%

10%

ONE PLATFORM FOR ALL COMMUNICATION05 OMNICHANNEL

360 View Of
All Your Customers
Solving customer support queries on messaging and social 

platforms may be a problem,  since agents cannot easily continue 

by answering questions like they do on the phone. Messaging 

and social media is a public platform, and safety and public policy 

concerns need to be considered.

Omnichannel
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(continued)

ONE PLATFORM FOR ALL COMMUNICATION03 KEEPING THE PERSONAL TOUCH

Keeping the
Personal Touch

Cention Software

Replicate in-person communication virtually 

through live video interactions and develop genuine

relationships with your customers.

Errands

My Errands (20)

All Errands

My Company

Priority

Area

Agents

Tags

Search

Pick-up next

Make Call

Notification
91

Jennifer Bowie

Phone Connected

Create Errand

#502149-7

#534307-1

1 minutes ago

Item damaged
Management Department

Hudson Dylan

#525408-1

3 minutes ago

Refund Process
Finance Department

Asher Luke

#523109-1

3 minutes ago

Request to clear main warehouse
Pest Control

Nathan Roger

#542789-1

2 minutes ago

Request For Item Replacement
Logistics Department

Madelyn Wyatt

By Date

#524208-1

2 minutes ago

Account has been locked
Administration Department

Quinn Caleb

1

By Date

#524208-1

2 minutes ago

Account has been locked
Administration Department

Quinn Caleb

1

Hope Luca
#678568

+60 145637268

32s Incoming Call

ONE PLATFORM FOR ALL COMMUNICATION04 INCOMING CALL POP-UP

Incoming Call Pop-Up
Product Feature

The customerʼs name and phone number

The ability to add/edit

Option to hide the call

Receive incoming call pop-up or notifications displaying the customer details such 

as their name and contact number. If the caller is unknown, a new contact and an 

errand will automatically be created. An incoming call notifications display:

This phone system feature is best suited for teams continuously required to handle 

incoming calls throughout the day. A pop-up notification pops up on their computers 

gives your agents instant access to every customerʼs personal information in a matter 

of seconds.

02 INTRODUCTION ONE PLATFORM FOR ALL COMMUNICATION

Subject: 

INCLUDE QUESTION PARTIAL ANSWER SUGGEST TO KNOWLEDGEBASE INCLUDE FULL HISTORY

REPLY

Clear Send to all

This message was auto-saved at  2022-04-15. 10:49:28
INTERNAL COMMENT COLLABORATE FORWARD TO EXTERNAL QUESTION

Attach

Reply To: CC: BCC:

Recipients Open Knowledge base Preview Translation options

1
2
3

Font

Options

jenniferhutson@gmail.com

RE: X-ray Appoinment

Good morning, how may I help you today?

Send

Replying to #536107-2 add more

English

New Email Message

#536107-2

2 minutes ago

Request for Invoice
Administration Department

Mia Eli

1

Why Email Support?
Introduction

Email support is one of the earliest, yet least used, forms of digital communication today. 

The majority of individuals now prefer to call or interact with a brand representative over 

the phone. However, having a massive phone support or staff responsible for answering 

chats can be a significant financial strain on the company due to the manpower needed 

to achieve al l  of the work required and manage multiple customers at the same time. 

Despite al l  of the development and future technology, email  remains one of the most 

crucial forms of communication to this day.

With email support, you can reach out to customers all over the world without having to 

worry about different time zones or availability. It provides you an advantage over your 

competitors since you don't have to spend hours on the phone leaving messages or 

waiting for someone to pick up the phone and give you a response.

Account Department

#532469-1

2 minutes ago

Service Inquiry
Administration Department

Julia Parker

#532458-2

2 minutes ago

Request For Item Replacement
Logistics Department

Easton Axel

#536107-2

2 minutes ago

Inquiry for payment
Administration Department

Iris Tyler

#524308-1

3 minutes ago

Refund Process
Account Department

Ryan Nolan

ONE PLATFORM FOR ALL COMMUNICATION05 USE AUTOMATION

https://financesonline.com/help-desk-software-statistics/

Product Features

Use automation
According to Finances Online, 31% of customers expect assistance by a 

knowledgeable representative. It is important to efficiently manage your 

errand queue, el iminate human errors, and guarantee that errands are 

always routed to the appropriate departments and agents. Without an 

automated errand system to effectively classify and route errands, it will 

take longer for customers to reach the most appropriate agents, 

resulting in longer waiting times.
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It is recommended that corporate gifts be extended that 

reflect the sophisticated quality of the Cention brand.

Corporate gifts in the form of a branded notebook have

been created that provide background information, the

software and standard, and the purpose of the program, 

on pages that are stitched into the front, middle, and 

back of each notebook.

The notebook is a classic black, with the Cention Logo 

appearing on the front cover and the Cention Logo on 

the back cover.
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Cention Email Signature 
& Business Card

Email signatures are one of the most important digital 

assets of any brand, as there are more impressions than 

almost any other medium due to the sheer volume of 

communications. For this reason, it is essential that the 

Cention Team is in full compliance with the email templates 

that are available to them.

Ideally, your title in your email signature should indicate 

your role on the Cention Team. The website, Twitter handle, 

and LinkedIn profi le for the brand should all  appear 

within your signature, along with the Cention Logo.

Do not add any other discretionary information or images 

to your email signature, so there is consistency in our 

communications, and we provide clarity for the Cention 

brand.

Employees

CENTION SDN BHD, 19 E MENARA WORLDWIDE, 198 JALAN BUKIT BINTANG
55100 KUALA LUMPUR, MALAYSIA. PHONE: +60 (0)15-4848 000. WWW.CENTION.COM

New Message

Recipients Cc     Bcc

Subject

CHRISTIAN.STAMGREN@CENTION.COM

Christian M. Stamgren

Hi,
Please see the attached file for reference.
Best Regards.

CEO
+60 (0)14-22 66 559

19 E MENARA WORLDWIDE, 198 JALAN BUKIT BINTANG

55 100 KUALA LUMPUR, MALAYSIA 

PHONE: +60 (0)15-4848 0000, WWW.CENTION.COM

ONE PLATFORM FOR ALL COMMUNICATION
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Presentations

There is only one authorized Cention Marketing

Presentation, which is continuously refreshed and is

available for downloading in English, and Swedish. 

This is the presentation that is provided in training to

Cention staff and Cention Partners or future clients.

Any other presentation that is given on Cention that

does not conform must f irst be approved by the 

Cention Global Marketing Lead at info@cention.com. 

Other presentations will be developed in the future 

for different target audiences.

Buyout of askology patented 
AI-technology.

Cention Was founded in 
late 1999.

Generation 5x.

Se-Asia.First Realease.

1999

2000

2007

2013

2019

COMPANY OVERVIEW

Cention Contact Center is a beautifully simple system for tracking, 
prioritizing, and solving customer’s errands, handling issues and digital 

communication as a SaaS cloud solution.

CUSTOMER
COMMUNICATION CHANNELSPAINS FOR THE INDUSTRY

%

TEXT/SMS/MMS

PHONE CALL

MESSAGING APP

SOCIAL APP

COMPANIES MOBILE APPS

VIDEO CALL

EMAILData Silos, segments company data.

Different system. Learning Curve. 

Different Channels, different systems, different answers.

No 360-degree overview or the customers. 

Issues get left behind falls between Chairs.

Bad customer experience (CX) means less busniess.

THE PRODUCT INTERFACE

ERRANDS STATISTICS COLLABORATIONS

Cention has managed the daunting task to handle rich-text over the online medias. A superior errnad handling system with a great 
report engine and follow-up facilities. Easy intergrations with basically any system that has an API. 



Thank You

Cention Brand Book & Style Guide

Contact Info

Level 19E, Jalan Bukit Bintang, 
Bukit Bintang 55100 

Kuala Lumpur, Malaysia

www.cention.com

info@cention.com


